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II. Introduction

Street Vendors have been there since ancient times. In all civilizations whether
ancient or medieval, one can easily find records of traveling merchants

who not only sold their goods in town but also traded with neighboring
countries. They were seen with greater importance during those times. But

in today’s modern times we can't find that street vendors are treated with

the same dignity or pride. They are continuously harrassed and targeted by
police and municipalities in urban areas as migrants, encroachers, and illegal
vendors. Not only this urban class constantly complains about the blocking of
pavements and traffic jams. Although these middle-class people tend to buy
there day to day goods from these vendors at an affordable price with quality
at the premises of their homes.

Street Vending has become an essential part of every Indian street and locality
as it provides affordable, essential goods and services to the public. Street
vendors are often those people who are unable to get regular jobs due to

their low level of education and skills. They try to work this by themselves
indulging in street vending. Although people look down on them, they are the
ones playing an important part in the distribution channel for a large variety
of products such as fruits & vegetables, garments, shoes, household items,
newspapers, magazines, and so on. Street vendors have to survive in hostile
conditions though they are the biggest service providers.

Before settling on this, several distinct project concepts were considered.

All of those concepts have to do with nature, livelihood, interpersonal
communication, and personal difficulties. This idea was chosen after some
time, with the help of my guides, even if it was not fully established at the
time. Prof. Vishvajit Pandya and Prof. Madhumita Mazumdar made certain
that the proposal was only implemented after I had thoroughly researched and
comprehended it. Before beginning this project, I was told to conduct research
and get insights that were critical in developing the final narrative.
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II1. Problem Statement

In India, the unorganized informal sector includes street vending which
absorbs the majority of the urban unemployed workforce. Street vending
creates a wide employment opportunity for the income generation of
unskilled laborers especially those who have migrated from different rural
areas. However, after many years of fight for vendor’s rights, in 2014 Indian
government has recognized Street Vendors as a part of economy and passed
Street Vendors Act 2014. Under the act Vendors will be recognized, protected,
and gain the freedom to work with govt. abiding rules and regulations.

Its been seven years since the Street Vendors Act passed, but the same
harassment has been happening around from which they should be protected
legally. It was found during the field visits that most Street Vendors are
unaware of the Acts and policies passed for them. Many NGOs and
organizations are working towards their awareness but at a very slow pace.

Questions

Q1. What are the communicative difficulties faced by the Street Vendors?

Q2. How do these communicative difficulties affect the day-to-day activities of
Street Vendors?

Q3. What interventions have been suggested in the Act to protect Vendors?
Q4. What are the communication gaps between govt and Street Vendor?

Q5. Why are Street Vendors unaware of the passed acts and policies for them.
Q6. Which communication modes will help Vendors learn about their rights
and avail benefits of the act.
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IV. Initial Research

The idea arose from a simple conversation with a street vendor, who was asked
about the issues he encounters on a daily basis. That leads to the conclusion
that he is oblivious of whatever the Indian government has done to make

his life easier. Then I did some research and discovered the Street Vendors

Act, which was passed in 2014 to protect vendors’ rights and enable them
operate with dignity. Deeper research and field visits enable me to gain a better
knowledge of their issues and gain a larger picture of the problem.The research
for this project is summarised as follows:

As per the International Labor Organization’s definition of informal sector
statistics, independent street vendors, taxi drivers, and home-based workers,
are all considered to be enterprises. About 50 percent of India’s gross national
product is accounted for by this informal economy.!

Sociologist Sharit Bhowmik known for his expertise on the informal economy,
estimates that about 2.5 percent of India’s urban population is engaged in
street vending.” Studies find that in Delhi, there are close to 3-4 lakh street
vendors, but official (and outdated) lists only recognize not even half of these.

Vendors are considered “antisocial, anti-developmental, dirty, unaesthetic

and unhygienic,” despite being integral to the urban economy.® They are
frequently targeted, harassed and evicted by government officials and police. A
study on street vendors found that they pay between 10 to 20 percent of their
earnings in bribes.*

Manushi, a civil society organization, found that IND 50 crore is collected
monthly as bribes or protection money from the street vendors and rickshaw
pullers operating in Delhi alone.’

After years of struggle, Indian govt. has identified them as an important part
of the economy and realized that they are facing problems of eradication and



corruption by local governing bodies. Which government worked for several
years from 2004 and was finally the Protection of Livelihoods and Regulation
of Street Vending Bill was signed into law in 2014. The Street Vendors Act
came into force on May 1st, 2014 intending to protect the rights of all street
vendors and regulate vending. While the Act defines the broad framework for
vendors, state governments are required to notify rules and schemes to detail
the specificities under the Act.

Keeping in view Delhi govt. worked on scheme for vendors and came in to
action in 2019 which is called The Government of National Capital Territory

of Delhi Street Vendors (Protection of Livelihood and Regulation of Street
Vending) Scheme, 2019.

The Study on Street Vending in Ten Cities in India, from SEWA Bharat’s
street vendor affiliation, NASVI, revealed that:”

* 30 % of vendors are in the age group of 21-30 years and 51% in the age
group of 31- 50 years. It also has higher percentage of older street vendors
with 12% being in the age group of 61-80.

* 40 % of street vendors are illiterate.

* 71.5 % of vendors are stationary vendors.

*  82% of vendors sell perishable goods. Fruit sellers constituted 29%

* 92.5% of the vendors reside within Skm,

*  65.5% of vendors store their goods at home, whereas only 33.5% store
them at their vending place. One per cent use rented space.

* 65 % of vendors use their own saving for business activities.
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* 70.5% of the vendors spend between 8-12 hours plus two hours for
cleaning and display.

* Around 60 to 70% of the vendors in all cities paid bribes to the authorities
on a regular basis. The highest bribe was paid by vendors who sell shoes or
clothes in the Sunday market. Most vendors pay between Rs. 500 to 700
for the day.

Figure 1: Number of street vendors, all-India (1983-2012)
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Source: NSSO data. Subject coverage: Employment & Unemployment of 1983 (Round 38), 1987-88 (Round 43), 1993-94 (Round 50),
1999-00 (Round 61), 2004-05 (Round 61) and 2011-12 (Round 68).

With more urbanisation likely to happen across India, the number of street
vendors is likely to rise substantially. Given the ambiguity in available official
data, this brief takes the figure of 10 million hawkers as per the Street

Vending Act as the credible benchmark, without challenging the accuracy of
the NSSO data



Street Vendors Act 2014: Summary of Policy

The act was aimed at providing social security and livelihood rights to street
vendors. This act is established to manage the activity of street vending for
minimizing their harassment and reliving them from constant evictions,
threats from the authorities. This act involves registration of Street vendors
rather than Licensing and also the responsibility of registration is endued with
on the native municipal authority and not on the vendors.

e The formation of TVC means “Town Vending Committee” in each and
every ward of the authority.

e TVC comprises 40% of the members elected from street vendors and a
few other members nominated by the government.

e This Committee has to hold the responsibility for conducting street
vendors surveys underneath their areas of jurisdiction and it is compulsory
to repeat the survey every 5 years.

* 'The vending certificate is issued to the person who is above 18 years of age
and the certificate once issued cannot be transferred. A vendor
certificate is mandatory and the person without a certificate
will be penalized.

*  Vendors are allowed to do business in properly designated vending zones
only and all street vendors are accommodated in such zones.

* Ifany vendor breaches the conditions of the act, his/her certificate may be
canceled.

* Relocation of vendors is specified if the existing working zone of street
vendors is declared as no vending zone.
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* Ifany vendor refused to relocate in the specified vending zones, the
authority has the right to the seizure of goods of such vendor.

* Each vending zone will accommodate street vendors as 2.5% of the
population of the ward or town.

Steps to Implement the Street Vendors Act, 2014

07

Step 01 State government to draft and notify the rules for
implementing the Act

Step 02 State government to draft and notify the scheme for
implementing the Act

Step 03 State government to form the Grievance Redressal Committee

Step 04 State government to form the TVC

Step 05 Election for vendor representation in the TVC

Step 06 TVC to conduct a survey of vendors

Step 07 TVC to issue identity cards to vendors

Step 08 TVC to earmark vending zones

Step 09 Local authority to draft and publish a street vending plan

Step 10 TVC to publish the street vendor charter

Step 11 Local authority to assign office space to the TVC

Understanding problem?

Street Vendors are facing problems of eradication and corruption by local
governing bodies. Even, though our government passed the following :

e Street Vendor (Protection of Livelihood & Regulation of Street Vending)
Act, 2014

e Street Vendor (Protection of Livelihood & Regulation of Street Vending)
Rule, 2017
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*  Delhi Street Vendor (Protection of Livelihood & Regulation of Street
Vending)Scheme 2019

e Hon'ble Supreme Court and High Court Orders with regard to
StreetVending

V. Field Reports

Aside from what was discovered during early investigation, to gain a deeper
grasp of the issues. I began conversing with street vendors that passed by my
neighbourhood on a daily basis. I continued asking them numerous questions
to have a better understanding of their situation. At first, they were hesitant to
tell me about their troubles and disguised the truth behind their smiles. But
after the first month, they began to respond, and now I know when they start
work, where they obtain their vegetables and fruits, where they reside, and

other minor facts about their daily life.

s~

Chiraguddin | 24yrs | Vegetable Vendor | During Lockdown | 2022 (present)
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Street Vendors Meeting (Lajpat Nagar)

I was able to attend a street vendors meeting in Lajpat Nagar thanks to the
National Hawker Federation (NHF). I was surprised to learn that the Street
Vendors Act has been in effect for seven years and that these people are still
trying to have their surveys completed. During the meeting, it was discovered
that the market association, MCD, and local police are all opposed to them
and continue to view them as encroachers. These are also the first vendors
I've encountered who are aware of their rights and are fighting for them with
the support of NHE Not only this [ was astonished to know that one of the
female vendor was representing them in TVC.

Street Vendors meeting in Lajpat Nagar
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Attended TVC meeting at SDMC, Green Park

Another day of observation has arrived. I had the opportunity to attend a
Town Vending Committee (TVC) meeting at SDMC Green Park. There are
representatives from various sectors present, as well as several vendors who
have been elected to represent street vendors. I was sitting there observing
the meeting and noticed that the conversations were ineffective, that obscure
things were being discussed that had nothing to do with street vendors, and
that the vendors’ representatives were self-centered.

TVC meeting in SDMC
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Save Hawker Act & Constitution March/Rally Street Vendors Awareness & Education Meeting

P've never been in a situation where every other individual in the crowd is Vendors from all around Delhi converged to learn more about the Street
either fighting for their rights or showing sympathy for street vendors. I had Vendors Act and their rights. They were all instructed how to get a vending
no idea about the magnitude of the gathering of vendors from all across Delhi. certificate, what paperwork are required, and how to resist if the police or
I’ve seen a lot of demonstrations and marches where there’s a lot of nuisance, MCD authorities came for an eviction drive, and they all have the support of
but this was different because it was such a well-organized protest, and the the NHE, which is fighting on the ground for the act’s implementation.

vendors’ voice was clear: they want the Street Vendors Act to be implemented

as soon as possible. During my engagement with them, I discovered that they
all came at their own expense to raise their voices about issues that would not
exist if the Act were executed.
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Location Scouting for Street Vending Activities

It took me a week to scout the entire Krishna Nagar area and identify the
places where street vendors are primarily harassed. What are the high-conflict
zones and weekly bazaar areas? The most popular hotspots were discovered to
be natural marketplaces, public crossings, adjacent metro stations, and areas
near hospitals, well-known markets, and easily accessible areas.

Y High Conflict Areas
B monday Market
Ml Thrusday Market
Bl Friday Market

B Sunday Market
Bl Other Market

N

Krishna Nagar Map

Location : Krishna Nagar, East Delhi
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I discovered that street vendors in my neighbourhood are completely
oblivious of zones. As a result, I went back over the Street Vendors Act
2014 and Scheme 2019, which states:

1. There are three types of vending zones: Restriction Free Vending Zone,

Restricted Vending Zone, No Vending Zone.

2. Any existing market or natural market as identified under the survey
shall not be declared as a no vending zone.

3. Declaration of no vending zone shall be done in a manner that
displaces the minimum percentage of vendors.

4. Till such time as the survey has not been carried out and the plan for
street vending has not been formulated, no zone shall be declared as a no
vending zone.

“Please get down to some real work. Enough of politics. Where is the
(street vending) plan?... Unfortunately, we are saying with a lot of pain
that you people are not acting in the manner the Street Vendors Act was
framed. People are taking advantage of it,” said a bench of justices

Vipin Sanghi and Jasmeet Singh.?

It seems govt. is aware of the implementation status, and pushing NDMC
(New Delhi Municipal Council) to correctly implement it on the ground.

Findings and Observations during field visits:

1. Change in Street Vendor’s perspective and acceptance towards the act.
2. Gain empathy from daily consumers of street vendors.

3. Detailed benefits of the act and scheme are shown in pictorial ways.
4. Low literacy rate amongst the Street Vendors

5. Lack of Unity and Self Centred People working in TVC

6. Corruption can be seen in Govt. officials

7. All surveys to be done by TVC



8. Declaration of Vending Zone and Non-Vending Zone to be done by TVC
9. Right now there are only temporary TVC’s working

10. Unawareness about Act, Rules, Scheme for Local Street Vendors Members
11. Political Parties interference

12. Survey is being hampered by a market association and a committee.

13. An important part of the survey is the location

14. Private Company Organising Surveys with help of TVC

15. No Public awareness about Street Vendors Problems

The Street Vendors Act went into effect on May 1, 2014. The act aims to
provide street vendors with social security and livelihood rights. However,
because to a lack of education, poor communication, and a fear of paperwork,
the majority of street vendors are uninformed of the schemes and rules that are
available to them.

The aim of this project is to raise awareness about the Street Vendors Act of
2014 and the Delhi Street Vendors Scheme of 2019, so that the intended
Street Vendors can be successfully enrolled in the scheme and receive a COV
(Certificate of Vending), allowing them to earn a living cheerfully.
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VI. Communication Strategy for Implementing the Delhi Street
Vendor Scheme,2019

Effective communication enables delivering scheme objective and
communicate the impact of the scheme to the wider audience.

Communication Objectives:
e Create awareness about Street Vendors Act 2014 and Delhi Street Vendors
Scheme 2019 so that the desired Street Vendors are successfully enrolled

under the scheme and get COV ( Certificate of Vending ).

* Creating awareness about Street Vendors among the general public as they
are directly or indirectly involved in building favourable public opinion for

Vendors.
The communication strategy is based on the following principles:

» Communication through most appropriate culturally sensitive media for
targeted community.

e Tailored to audience ( local language, and understandable references)
e Jargon-free simple language

* Budget friendly ( communication activities should be made in such a
manner that resources are optimally utilized)



Key Stakeholders

For any communication to be effective, it is important to identify target group
, different stakeholder and the behaviours expected from them so that the
communication can be tailored to their needs. Also relevant are the challenges
and barriers at ground level implementation of the act such as markets,
communities, market associations, survey problems and harrasements.

Advocacy and communication strategies for Delhi Street Vendors Act, 2019
are focused on key stakeholders who need to be engaged and empowered

with information, knowledge and skills on the various components of Street
Vendors Act.

Primary stakeholders: These are those who are being directly addressed to
enroll as Street Vendor and get Certificate of Vending, also there buyer’s.

Secondary stakeholders: These are those whose behaviours or actions strongly
influence primary stakeholders’ behaviours. They come from the cultural and
social environment of the primary audiences/stakeholders. E.g., Team Leader,
TVC, Local Spokesperson, MCD representatives and consumers who directly
purchase from Street Vendors.

Tertiary stakeholders: These are the opne’s whose actions directly or indirectly

impact other stakeholders. For example: NGO’s, Media, Govt. Support
Groups, Policy Makers, Political Leaders

Hagq se Hawker | Irshad Ahmed | 202014006
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Some effective communication means / activities

1. Printed IEC Materials
a. Pamphlets & Flyers
Catchy and Crisp Information because it has no shelf life and should
be printed in A5 or A4 size.

b. Posters (distribution and pasted)

Appropriate Headline, Effective Punch line and clear call to action in
size of A2- A3. Identification of locations where these posters may have
some life.

c. Flex banners

Scheme benefits with effective visual representation on sizes of 6X4,
3X4. To be place in location which has greater visibility and

the banner can remain displayed for longer period.

2. Public Announcement via Local Transport such as Auto Rikshaw and
e-rikshaw

3. Advertisement FM Channels

4. Flex Hoardings
Locations with good visibility and daily route of vendors can be
displayed with flex hoardings in size of 10X20, 10X5.
e.g important crossings, gathering points, dispensaries,
weekly markets, daily markets.

5. Advocacy with community based Leaders
6. Advertisement Through Wall Paintings

Wall paintings have longer life span and thus longer visibility can be
utilized in appropriate places



7. Kiosks for Survey and information distribution
Effective and fast reaching medium towards Street Vendors. Setup in
different markets and weekly bazaars.

8. Awareness Camps & Rallies
To create a larger impact with the huge participation from Street
Vendors different camps and rallies can be organised to generate
awareness.

9. Social Media: Youtube Channel

Hagq se Hawker | Irshad Ahmed | 202014006
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VII. Building the Haq se Hawker

Building favourable public opinion about the Street Vendors Act is directly
related to raising awareness among the targeted audience and the general
public. This demands a systematic and methodical strategy in order to create
a trustworthy face. Furthermore, as the face of the Scheme’s implementation
on the ground, the Haq se Hawker can assist in building a positive picture
of the Scheme among street vendors and the wider population. Based on the
foregoing, the Haq se Hawker should engage in branding initiatives, which
will help to convey a positive overall picture of the Scheme and Act.

One of the most significant aspects of the Haq se Hawker’s communication
initiatives is raising awareness about the Street Vendors Act in order to
encourage target beneficiaries. Building a strong brand for Haq se Hawker
requires consistent branding throughout both outdoor and other print
material.

HAQSE  HAQ SE

HAWKERS

HAQ SE HAWKERS

Haq se Hawker Logo Explorations
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Logo Keywords

Street Vendor, Squatter, Hawker, Peddler, Basket, Sunlight, Movers,Problems,

Eviction, Bribing, Challan, Survival, Right to Livelihood, Vending, Awareness,
Protection, Haq, Eco-friendly, Umbrella, Shadow, Blood and Sweat, Vegtables,
Fruits, Farmers, Pushcart, Mobile Vendors, Growth, Vikreta and Fight.

Hagq se Hawker Logo Final
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VIII. Choosen Medium of Communication
1. Radio Broadcast Ad

Why Radio? Most of the street vendors live in rural areas which lack access to
timely and reliable information and means of communication. These vendors
have access to radio for their day-to-day entertainment where we can provide
them with relevant information related to Street Vendors Act 2014 and its
implementation.

Radio Ad Script (45secs)
Define the problem faced by Street Vendors, introduce the solution briefly,
benefits, and call to action.

Script

U 1 g T 3 WU Fi 87

T 3T AT A G T B B 3, FEER & aF R g & S81 6 die 71 HEY
Ut: 99 g+l A a1, ot & e Y I afffepe & fom

T 3 AT |iéfede w= A 87

Ut dfST afdfthbe It e Ted fasbar @ 2019, 3 ded Rl TR SR STl 319
qaaR e AR W HW @1 FAER IR ged™ At 3 B

Ut R S STMet & foe ot € 3 @ egamhl . 1800014006 &R s zar
Id AN &% § gehd W

UY: o9 &Y Ued) foshdl 8N HHEER,
df$ afdfeehe & e geer & A
U: el O¥R g1 SR § o
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2. Flex Banner, Flex Hoarding, Standee

Locations with good visibility and daily route of vendors can be displayed with
flex hoardings in size of 10X20, 10X5. e.g important crossings, gathering
points, dispensaries,weekly markets, daily markets.

Scheme benefits with effective visual representation on sizes of 6X4, 3X4. To
be place in location which has greater visibility and the banner can remain

displayed for longer period.

Street Vendors dialy take same routes and work in a particular location. So it is
easier for them to have greater vsisibility of Street Vendor Act.

Content:
e Brief information about Delhi Street Vendors Scheme 2019
* Contact Information: Helpline no., website, NGOs, TVC, NDMC, etc.

Identification of Places where Hoardings, Flex Banners, Posters can be
placed to create awareness about Street Vendors Act and Scheme 2019.
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Hoardings, Flex, Standee for Delhi Street Vendors (Protection of
Livelihood and Regulation of Street Vending) Scheme, 2019
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Standee Option 2
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Mock-ups of Hoardings, Flex, Standee in indentified locations.
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3. YouTube Channel (talks, interviews, films, voices of the vendors, current
scenario, act simplified versions)

YouTube is the 2nd largest search engine next to Google. Video is the

most popular content format and it’s regularly shared via social media. The
information related to the Street Vendors Act 2014 can be explained in
videos, interviews of vendors, activists, NGOs, current scenarios, short videos
on benefits, films on acts and policies. All this can be accessed by the Street
Vendor. This Channel on YouTube can be one access point to all information
about Street Vending.

Name of Youtube Channel: Haq Se Hawker

Video to include:

* Story of Street Vendors: who are street vendors, how do they manage their
life, how important they are in day-to-day life to people, problems faced
due to eviction, police bribing, MCD raids, and current covid scenario.

* Benefits of Delhi Street Vending Scheme 2019.

e What is Town Vending Committee (TVC)?,

e Functions of TVC, Elections of TVC,

e Composition of TVC?

*  What is a survey and why it is very important?

* Interview of Person who has secured a Vending Certificate and taking
benefits from it.

* Process of Registration (Kagzi-Karwahi)



3.1 Street Vendors Video Script
PART I

FADE IN

SCENE 1. INT. STUDIO

Introduction(Hook)

T 319 APT g2} fAhani A WG & &7

T 39 AT IENe AR A ASTHT B 3R Afeorr Wiad &2
3PR &1 a1 difSa & 3id deb S < |

CUT IN

SCENE 2 CHANNEL INTRO-

The only revelation of the logo is Haq se Hawker.

FADE IN

SCENE 3 INT. STUDIO

e IR AT Y AT B &
e dgv Uas U1 AR & i1 IISTHRT & 3UINT &) GV S el Jeof! dUs I
IR eTare (- eRd c1ch Hel 31TH 3TTGH b UgTell & 37R bl Jal & &I &, et

et #H g Ug I BTl H HeUTY o YR HiSR & fobIR BRIl o aTer AT fasail
31 A1 g ST & TR SRR SPIE ST B g Ueb 5118 o Gl SPTE STy
3791 37T BHTAT & 77 BIhR USelR adTe? gesl fadhdl BelaTal Y8l et
aretT 3nfe Fft onfiret &
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SCENE 4 INT. STUDIO
Facts and Positive Attributes about Street Vendors?

Y 3T g STHR &R1-1 2Pft a5 URA Y et 3T H Y 2.5% T30 § I8
e df$1 vl § 31R SEIR Kie dsd A1sdied & i [9eR sREs 3t ueel
SR SPTE  fEwett 2R T HA 3 &

?mﬁmmﬁzaﬁwa@r 50% AT 3R 63% NS & IPTEH Hd

UITSUAURISH gIRT 3HT TPTIRIT ST & b feedt & o797 4 I 500000 Y81 92
arel 3R BT B Bd ol

T8l R R el e Biepw Hd P 31el H HIF 76311 fashe3i bl g gs 8
E2sRIREEEE

Al 319 T 3B & & el Y 4 ¥ 500000 3R gl 4T 76000

IRBRI Hiws! § 8l JT AsH! IR ges! fAddr3il ol 39w A favieht
3RATIIAS 3R 3R AT ST 1 378 IRBRT ISR HR JfeiT gRT 7RR
TR 3R Se@d fHaT sIar g

Hie dzd $i U Wt & SR g IdT I b T de 3197 ATH1 6l HATS o
108 20% RyAH A&

U feeetl ST 28R H 500000000 E9AT aRIel! 3R RYa@Rt & Tle dew 3R
e aTel A &R e IR 71 &

e deuf agd & fRTensTes aRRAfRY & B ava € 1378 o) & 370 31
& fIT A1 TEY 1 USdl &1 37 URA 1 BIH B3 &l SPTE, AT U &6l gt &1
&b R T 2ffery fasted! 3fe Sift gfaensii ae 78 8




Y @pT 3111 oft A & XaRy 37maTst 31 e Sk gfaemsi & g1 sremar
32 ARgH ST o1 off AT HRAT USdT & 38TER01 SRATd & 7 § 3%
305 THT o] ST b |

WIe de¥ cld THY deb B Bd & 3 gfdfed 8 J 12 € deb 371d &

IS R 2N TSR T AT A I ABR 3751 BT I 81 ST & 3¢ g Pl
AT BT 3R OB 5T & 37T I741 3R 31d & 3PTe fe Y damd) =1

B AV 8l & HRUT I8 o] Bl AGG & olU B TR 81 3% Hbd 36! HG
37 URIR & T B 8l

e dexd &1 T ufafe Sadl ST el § SI-oiy 3119d I 3118 dbT afes
I B Y39 & 38 & SIoTR] bl JTfeid BT Bid aidl S 38T &

SCENE 5 INT. STUDIO

T TPPTT §HART Q&R 37K 31941 fia fom T ded 7?2 I HHew § =
ErlEe]

SCENE 6 INT. STUDIO
IE 1 I1c §5 REIC dedd bl AHRATHT Y cifch SHebT A T &1 FHTE
ST Uah VT THTETH g i1 16T el & U fashdT3it i auft Im=ansii & mnem

B3 B 3R 3P i1 B 3R TgcR g1 B
R & A AILH | ST0T 3PTc A2 &, € 30TeT iy &g 7 oal|
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PART II

T ¢ I WM o g f3osar3it & Il T3t o1 JH1e= giem 3R siad
IBA?

Tl & Y P TG PG IRBR F F1e dgd Pl 3NN AT df Ggdar- & o1t 3R
ﬁﬂﬁﬁﬂﬁﬁﬁﬁﬂﬁ%ﬁvﬁzaﬁr (SNSRI 3Tt SATSdcilgs US
W@Hm?ﬁza@ﬂ)uafmézomﬁmﬁmwmyﬂﬁmﬁzagﬁ
P! fAfRafd BT 3R 395 NABRY B 38 BT 8

W YRd & Sfae™T & 59 Uae 3 Ugell IR Wie dsd of 31del A e & gRafedd
foan
Uae Bl 5 J1d Heaqui §

1. 3 &Y 37 FAufaY & onfiret @e1 3t 37 3 fAehT B gTfad Bea &

2. 9d & faq1 fooeft off TR &1 SfdaeM/deet! fAve &

3. B & 3ifaH 39T 99T 3R

4. dfE31 SN H AR Hidbe I TTfAedT STl
s.qaﬁ?ﬁa@rWﬁW%mwwﬁaﬁaﬂaﬁﬁrWWW
[CRIRIE]

e d=f vae H Fel R ¢ 6 Tt I BRI Bl A 3R A0 IR St
ghfl 3R SR a1t o e R fassa Jfdfa &1 3169 He1 81 fogesT M
Tae Pl 37 § 1 8P|

e I B vae B T BT &7
mmﬁwﬁwm,ﬁf%ﬁwﬁmmaﬂmﬁém

qﬁ%ﬁﬁﬁﬁﬂm@ﬁ%ﬁ%mﬂﬁﬁpmsvanidhi 3R 8 9m|
3cdie, e@att 3R ATAPBINGT &b emfasa I Ffes fAenf|

37151 & AT & ST gU 15 S Eraedt, e 37, 7, AfSr wféfthdse & o
nésﬁvmaﬁ%ﬁvmaﬂ@uﬁ@mmﬁl



PART III
A i g?

IR I 2134 3T A ves Wt IfRfa & Ses 1 vae &Y 3 H &
&1 Jg 2134 3 A I F ugar A b fAv 3= &1 Id wearal & 3R 3=
AfEfhdpe 3T Al SR & &

A & 315 3R BB B R DI JHSHT TR §

U T 10% TG IRBR gRT AHifdd fBU 710 & 31 ATdhe THIRAveA
TSN G ATamaTd gfer A1 ARST & UfafAfa & Fabd &l

B & TS B A 40% dsd & Rsiefea a1 Afgu 571 i saiged & IR
T ST Hebd &1 g 10 Wi & 9 e figrs Afgen - =g

el IRPR & FAH] & d8d & 13- afSs HBHS B 5 Tl ob eIl BIH BT
gl & f51b STG GaRT ATa &1

feeel WHR & 3iceld SdRA & 30 T 81 € 58 F 40% I 6 12 d5d &
gfafafd 4 arfge

feceit &b FATHI & 3 AR ARl Pl & 3 HElH H BH I BH U IR AT A1iu|
IR 1 &R iy ol HifdT § Hisie el & Aegnfa I & foran s =infee 3ik
& HIfé 1 1 I HH Uabs faigls Havd HIslG a1 dTfev|

Id 1 2 3R 29 SRV Jed B ygaq A H AT &2

Id Bl HAAE BRI SFBST BIAT| I 98 U & AR & 31 bl It
@I &V ITC e1en # 37197 TR & Hislgl 38w BT Id BT aldl &

Id F SR At 39 Ui & Hister s Y ugaH Bl B

4 & GRM o1 oft Je I ggar Eiell € 38 T T & IR TS0 BT JH1o7 a5
3R 3MES) BIE et B
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Td F 3eftad R g?

1.9 &1 foT fasdt off SR Y 3T P18 T T8} &1 3T TebdT 3R A1 &1 faseht
3R 11g fArdre T =11 A &1

2,99 I uga! faadt off S Y 1 3 ST it 98l s st Apar 81 &R 59 |
gl ad

AfS I a1 fadsa S R §?

92 fAShdT3Tl & IUTNT bl FPTE ST PedTe], HSh Bl fbART, U8 1 81T,

1 Y IS e ofY I AfeT fAfAfERN 3R 3m ST ) JATC YeH o & fav
PRI SHST ST

3feT o1 yHTuT U A1 |Aféfhdse 31T AfST aRIT @72

ST o A A &) SRR 81T & 3 Uep U1 SA1asT & 5 3ueh) R e
ggd 37R 3 A BT AfABR AeTd &1 3D $B 21d & S 9B YR
PR g1 31AaRf €, 39 39 189 TSI 81 ARV, fS &Y 31eTrar is 3R
HHTS BT STRAT 71 a1 AT ASH BT 3197 37T U & SPTE ol JBTS RG]
=il

18 oft e Jaev 371 3797 fSer Affhase 3 Al 37k ordf & 3R Fie afeh
STfAferI 1 ot &, 3% fopadt oft Afel a1 gfery am foseft 3177 g gRT 0
HABRY BT YAPT B3 J T T8l ST

gIcTel P J1d & ATct [T & UT foidh A8 W W13 & 954 &l Ueh 816 & 91
geT foram o 3R fwet 6HE & B e 8 33T 31 28T &1l A 9 S
2022 &1 Affhape 3Tt a7 i bl a5 A Yferd bl a6l I ST 98T 3R 370!
YT B B Bl SABR el

3PR 319! 31} Ak afST aféfhdee Tl et Y 317sT 21 3799 Faicidh! vafiE)
31ORT STThR 1A &, AT el ¥13A A 3 3R 319 317y 3Repeer # fou folep
TR ST 3iTcrs ot If5Re? o9 Tahd &

https://mcdonline.nic.in/ntvendor/web/citizen/info



WIe Jex PBITT Pl THSHT ST &, SN 319 GRedl, IRAR 3R I F 1Y SR
IR B 3R ¥} de dep uga H Agrdl |

379 § 31199 HActfdal Al g

3PTch! ife & b el 3R $B €2 vs guide thagd & 1y
37R & 3T A U8l Ueb a1

37T b 1T SR

FIfd Hd & U fAchdT T THSIGR

dfer Aféfthare A e IRan &1 AABR|

&P I B |
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3.2 Production

Equipments

Canon 50D +18-55 mm lens, Samsung Mobile Camera, Boya Lapel Mic,
Boya shotgun Mic, Godox SK400 II Studio Lights, One Sonia Light, One Fall
ceiling light, Green Screen, Background Stands, Tripod, and Batteries.

When I'm out in the field, I use both my phone and my camera to take the
best shots so that I don’t miss anything important. This video was shot using
a camera on a tripod in front of a green screen, with two studio lights for the
background, one key light on the character, and one fill light from the other
side with a room tubelight. A lapel mic is utilised for clear audio.

Planning

I was learning more about green screen video production for the first time at
this point. I must first determine what is necessary for shooting. I did this by
watching a variety of YouTube tutorials on how to set up a green screen in a
small space and how to edit in Premiere Pro to get the desired outcome.

After gathering all the necessary information, I set about constructing a

tiny studio because I knew it would take some time to produce a message-
transmitting outcome. Making the appropriate background selection and post-
production lighting adjustments.

Sample Output

I recorded a sample video of one minute in front of a green screen before
entering the script recording session to evaluate my lights and output. I soon
discovered that there were colour limitations and that I didn’t have enough
room to use the 50+mm focal length, which is perfect for shooting interviews
and adding extra depth of field. And after a brief edit, I was able to completely
eliminate the green from my film. I was pleased with how well all of my efforts
were paying off.



Shooting

Since it was my first time in front of the camera, I found this to be the most
challenging portion. I was unable to speak a single phrase in front of the
camera, and I regularly mispronounce Hindi words. I rehearsed for the shoot
for days in spite of this. 've been repeatedly recording the same video for the
past four days.

I now realise how challenging it must be for an actor to learn the dialogues
and deliver them with the correct voice and emotions.

Recorded Footage Sample in Front of Green Screen
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3.3 Post - Production

Organizing Footage

Videos, photographs, and audio files made up the entirety of the information
gathered over the period of field trips and studio recordings. Before beginning
post production, the data needs to be sorted. As a result, all the data was
divided into several files and subfolders based on the date. The data was
imported in smaller portions as my video was being recorded in accordance
with the script.

Editing

Since editing was the stage where all the efforts resulted into a solution that
aimed to bridge the communication gap, it was the most difficult part of this
project. I edited everything on my laptop at home. Fortunately, my laptop
was able to function well throughout the editing phase, and the techniques I
acquired in my videography courses were quite helpful. I truly appreciate Prof.
Madhumita Mazumdar’s patience in waiting for me to do my work for days

before sharing for feedback.

Softwares used during editing: Adobe Premiere Pro, Adobe Media Encoder,
Adobe Illustrator, Adobe Photoshop, and InShot Pro Mobile App.

The editing process included the following steps:
a. Assembly
The recorded clips put together in a sequence in accordance with the script.

The shots are roughly marked and cut. Audio which is recorded seperately is
also merged with videos before any cutting begins.



b. Rough Cut

Copying the assembled sequence into new one and start fine tuning
the clips and shots. Throughout the post-production phase, footage were
trimmed, replaced, and removed in a way that complemented script the best.

c. Final Cut

Once the rough edit is finished, the same sequence is copied into a different
timeline and work on the final structure according to the script begins.

To make videos look more effective, I started here with colour correcting

and the chroma key effect. The process took a long time to complete. The
background image is inserted and color-corrected. As soon as possible, I added
the b-roll to the film, pictures, and graphic components as needed.

I had utilised the InShot mobile app for text and transitions because it allowed
me to type in Hindi freely. After that, separate Intro and Outro sequences
were made and added.

As soon as the pictures were corrected, I started editing the audio. There were
two sources of audio: the first was from the camera, and the second was a
lapel microphone recording. When compared to camera audio, the lapel mic
audio was significantly clearer and noise-free. But it requires greater harmony,
noise reduction, and amplification. To set the tone for a video, music is
incorporated.
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IX. Conclusion

“On its streets, India eats, works, sleeps, moves, celebrates and worships. The
street is a stage that rarely sleeps” ’

- Arjun Appadurai

India was the first nation to legitimise street vendors as a profession. The Street
Vendors (Protection of Livelihood and Regulation of Street Vending) Act,
2014 is a powerful weapon for defending the rights and upholding the dignity
of street vendors. The act aims to built an environment where street vendors
can conduct their business in a respectable manner and is likely to assist in
protecting the livelihoods of roughly 1 crore families.

The Street Vendors Act of 2014 has been in effect for seven years but the

same harrasments are still happening with them from which they should

be protected. The main reason why act haven’t been able to influence the
condition of street vendors is because the implementing officials’ lack of
sensitivity and awareness amongst Street Vendors. The TVC constituted under
this act takes a lot of time in doing survey’s and issuing the certificates which
leads to more harassment of street vendors or hawkers under the hands of
authorities.

I had the opportunity to connect with numerous street vendors while working
on this project, and I was quite grateful that they shared their opinions

and problems with me. But what I discovered was that each person is an
entrepreneur in their own capacity, a great problem-solver with incredible
management abilities, and they are not hesitant in learning new things that
will improve their daily earnings. During my research it was found that the
majority of street vendors are not aware of their rights or the existence of the
Street Vendors Act at all.

The implementation of the act is being hampered by a number of factors,
including politics, negligence, competing property rights, trust issues,
reluctance to use digital platforms, the absence of street vendor training



camps, the creation of act-mandated schemes that are more concerned with
how to regulate vendors, and a lack of regulatory accountability. For instance,
evictions continue throughout cities despite the Act’s clear prohibition of them
under section 3(3) until a full survey of vendors is completed by TVC.

In the early stages of my research, I was unsure of the best way to bridge the
communication gap between street vendors and the Street Vendors Act, 2014.
Throughout my research phase, Prof. Madhumita Mazumdar continuously
gave me feedback and guided me in coming up with design solutions. I believe
the proposed solutions will raise awareness of the Street Vendors Act, 2014
and enabling the targeted Street Vendors to successfully apply for registration
in the scheme and receive a Certificate of Vending (COV). Also, building a

favourable public image of vendors.
The most significant lesson I have learned during the project is that no work is

smaller if you have a family to feed, even though the project taught me many
great lessons that I will surely apply to my life.
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